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Blooming Day Hair Line

SlUeHc2o] Blooming Day Hair Line 2 BI2ts X4 Silot S44 DS 9/t

o]
o
i)
o
T
i}
fuin
Hu

slof 2fIglL|Ct 0| sfetrte] E2Z0| “HK|S AL
X=X
=

A8 A5 S0] A0 AlZHS MARRILICE

Products

£2900| 2lZajAl 4 / S2Yro|

Features

<

I XX3 HAE o



gl AR/ 420g

Nuy

o] 2]

V' Key Ingredients

ejopis

- At

- Lfojoplototol=

dee2

f

7|, Mt [ AggkgH|et DX i S5

£718

17 EALE

2
=]

OFzlof 2| £ ZHot=

Lict

3 &

12 E0txoZ 0]

o
i

FEY! H2|E FREE ZE7

B[l

=
™

o
RK
<l

bl
oF

ol
2

mEEC} 28 of

} 715 Al

243

ek

24r0| Xj2f

o)
Y

~

I

{off

1=

Uk
8]
KO

A M8
HA =

s

A 7 ELIC

Eter

KU
"

F

| 28 7ol

ol
AN



v Key Ingredients

k2t (e

- 9

ol
2
Ofa|

(=

fel ey

C . Al
==

- Ltojojlotatol

=
=

e

- TotojopEE

EEPLLLED

AA A 4 A=E 2L H0of +

(]

Zhtstn 2

HolME

oju
Eil

& !

b

%0
<

EQFELCY,

10 7|0

|
of

~H

o]

3. =30

} 7154 Al

3

Ik

ZF
2k



Part 5

Customer Review



ok
2

q .

sl A1 APE APE L A AHg Al S B o2 ApgEiigh
Product’s Common Merit
2|5 7140| F= EME0| AMMEL - H|d KIZ0[2t etlotn & 4= Q= & - A2 CIEIYoIME =2 5 QU= gk
( AALE 71% 4.8 ~ 4.9 Aol e WA 5] )
EH 443 (517H)
Reviving Essence Toner Easy Cozy Cleanser
o4 kst Hu 5 v AS Z OREARAG Y
v B4 LAsls HES 2osh gYEs B
v 00|23} =HIEE SAlof Aot 7hs st Ha|sta)

19|%0|X| o410 F|8HS EHX|I=
= EH
24

<

<

/ 2l
Izt TR0l WA
2Z20|Y 2ALZ Qlsl Sthatel= Ha

o
+
<

Mellow Relief Cream
o Beele waly

vV BEYO| =KX

o
T|H0j|A 2

<

Cool Breezy Soothing Gel
BE0K =82

= gelne

3t
it 2o 31

HHIE

J A8 % B2iEoR LiiRls

22

=

are

LS




Customer Review
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Instagram Review
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Brand Growth Plan
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You are your home, and a shelter





